
CASE STUDY
FOR IZIDA ICE-CREAM – WEATHER 
TEMPERATURE SYNCYING



BRAND
IZIDA
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Ice-cream company

http://izida.bg/icecream_en.htm

Campaign idea by:

Media agency:

Exclusive execution and technical implementation partner:

http://www.etarget.bg/
http://izida.bg/icecream_en.htm
http://izida.bg/icecream_en.htm
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GOAL OF CAMPAIGN

Reach and engage mobile online users in the right time
for enjoying a nice ice-cream, showing them distance
to nearest shop and how to get there

http://www.etarget.bg/


SOLUTION

• Using Etarget synchronization tool, mobile display

campaign is set to be activated in the moment before

weather temperature reaches 30°C degrees

• Campaign is synchronized with weather temperature

in 6 main geo locations in Bulgaria so that it best

reflects the actual local temperature thus avoiding

display of banners in locations where temperature is

lower



SOLUTION

• Sophisticated display banner is created showing the

distance to nearest shop with “Bandi” ice-cream,

based on user’s GPS location. Distance is calculated

per the coordinates of each of 5000 shops provided

in advance

• After click on banner, user lands on web site with

map locator of nearest shop with “Bandi” ice-cream

https://www.etarget.bg/public_preview.php

https://izida.bg/promolocator/

https://www.etarget.bg/public_preview.php?b=QMW8FN3iOMW8VNzYJMZV0M2g0M&hideInfo=1
https://izida.bg/promolocator/


DISPLAY SAMPLES

screens of banner on mobile pages 

showing distance to shop
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landing page

http://www.etarget.bg/


DISPLAY SAMPLES
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screens of banner on mobile pages 

showing distance to shop

landing page

http://www.etarget.bg/
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BASIC STATISTICS

• period of campaign 33 days in July-August

• over 3 000 000 impressions

• over 6000 visits

• advertising was displayed on over 7 000 sites & apps

• distribution of clicks during the time of day:

http://www.etarget.bg/


SUMMARY AND INSIGHTS

• Synchronizing campaign to the weather temperature allowed for distribution of clicks and impressions in the
most appropriate hours of the day. Allowing for bigger audience engagement and most relative product
consideration in the hottest hours of the day

• Increase in sales of Bandi Old Time ice-cream with 27% in season which registered decrease in sales for the
whole category

• Geo location with warmer weather during the period of the campaign, received more impressions

• Impressions were shown on wide range of sites and APPs from all categories with bigger share of premium
medias

You can also do it!



WWW.ETARGET.BG

Etarget was established in 2002 and represents one of the
leading PPC and RTB networks in Central Eastern Europe.

Together with our team of experienced consultants, we have
established a significant market presence in 7 countries within
the CEE region. For more detailed information about our service
portfolio, please visit our local websites.

THANK YOU FOR YOUR 
ATTENTION!

business@etarget.bg

+359 2 491 71 66

http://www.etarget.bg/
http://www.etarget.bg/
https://www.linkedin.com/company/etarget/
https://twitter.com/etarget
https://www.etarget.bg/direct-programmatic-buying
https://www.facebook.com/Etarget.Bulgaria/
mailto:business@etarget.bg

